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More urgent care ready to go.

START YOUR CHAT WITH 'ASK VIK, THE
VIKINGS VIRTUAL ASSISTANT.

WE ARE VIKINGS, NOT BARBARIANS. FANS ARE ASKED TO REFRAIN FROM THROWING OBJECTS OF ANY KIND IN
THE STANDS OR ON THE FIELD, FAILURE TO COMPLY CAN RESULT IN REMOVAL FROM THE STADIUM. IF YOU ARE
EXPERIENCING UNRULY BEHAVIOR, PLEASE TEXT "VIKES" « YOUR LOCATION anp ISSUE To 612-777-8977.
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MEDICINE PROVIDER | %%

vi
No referral or appointment necessary, TCOmn.com
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FULL PAGE VIKINGS GAMEDAY PLAYBOOK
AD DEADLINES AND SPECIFICATIONS

Specifications

Full Page Bleed Ad: 7.5" x 9.5" + 0.125" bleed = (7.75" x 9.75")

File Format

300 DPI Adobe Acrobat PDF/X-1a. Files should be uploaded to the ftp (instructions
below). All advertisements must be accompanied by a color proof. If the color is
critical please send a contract proof or matchprint.

VIKINGS GAMEDRY PLAYBOOK

FULLPAGEAD

The Minnesota Vikings Gameday
Playbook Magazine publication is
distributed free of charge to all fans
at each Vikings home game. Full

of game informatian, interviews,
and rich exclusive content, the
Minnesota Vikings Playboak is the
resource most accessed by fans on
gameday.
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Delivery

1. Please send your files to your
Vikings partnership representative.

2. Please include instructions
detailing start and end dates of
submitted ad.

Ads due 2 weeks before home game.



expected 1 do. But yet for some reason,
there's no value assigned to that”

“Cestainky, he was rel it as the
contractual value of our position, which
now has changed and you see these
euys getting paid relatively dlese o
wihat they deserve;” Rudolph continued.
“But you see these tight ends across
the league, obviously the guys that
jump out to you are the quys fike T, and
Travis Kelce and George Kittle, and the
wvalue that's assigned w them for their
tam - if you remove them, that tzam is
nat the same.

“I’s really extiting that the whole
waorld ks starting to see the value of the
tight end position — and how unique it
Is. Because for so long, it was kind of
just an afterthought” he added. *You
put your guy that's not big enough to be
an offensive lineman or not fast enough
0 be a receiver, that was your tight end.
And now it's kind of the opposite. You're
finding that efite-type player 1o be your
tight end”

Angefichia said the obsenance of
National Tight Ends Day is “great”

"I mean, those guys deserve - far what
they're asked to do - we expect them ta
bilock like a tackle in the protection and
g0 win a route on a safety or a nickel in
the pass game;" Angelichio said. * think
ft's good for the position and, even more
important, | think that position deserves
o get recognized”

The requisite knowledge base is
having a bit of camyover in television
broadcasts, as well, with Dlsen enjoying
sucress and Rudolph lsunching his foray
into work as an analyst.

“You're involved in everything. You
have to know everything” Rudolph said.
“You can't, ‘Oh, Il just know the pas

“Fll just know the run game;
or Pl just know the protections! You
literally have o know every aspect of
the offense. And then on the fiip side
when you're studying, what position,

aside from the quanerback, studies
the front, the finebackers and the
DBs? You're going to go against all of
them at some point throughout the
course of the game.”

STILL CONNECTING

Tonight's game will be the second time
Kittle's team has fared Hockenson's in
the NFL.

In Week 1of the 2021 season, Kitte
«caught four passes for 78 yards on
five targets for San Francisco, and
Hockenson posted eight catches for 57
yards and a touchdown on 11 targets
for Detroit.

While both are uhtracompetitive and
want 1o win, they'll also appreciate their
individual sucresses.

The matchup will expand a relationship
‘thai has developed over the years and

is that it's also 15 minutes from Kittle's
place in Bellevue, which features a 50-
yard field, a weight room *and stuff fike
that" as well as an open invitation 1o
train together.

They also conveniently have
formed their own offseason,
semiformal ye prestigious,
“Tight End U” conference at
Vanderhilt, along with Kelce,
Olsen and othess.

“we're all kind of the
same personality
Types, | guess, fun-
loving people, sa it
wias kind of one
of thase things
that was a
no-braines”
Hockenson
said.

“There's 50 many good, talented
players, and everybody's, "On this, why
would you do thar?” Everybody watches
each other's tape throughout the year,
‘stouting defenses, 50 you see the tight
ends. You watch everyone's tape, and
it's fun to get taether and know the
jperson behind the helmet and get o
know everybody in the league. it's kind
of a blast”
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CONNECT WITH OTHER VIKINGS FAMILIES
BY JOINING THE MINNESOTA VIKINGS KIDS
FACEBOOK GROUP

Share your favarite photos, participate in polls,
learn about the latest events & interact with
other Vilings families. Whether you know a
young fan or are simply young-at-heart, our
Facebook group is the perfect place to call home.

HALF PAGE VIKINGS GAMEDAY PLAYBOOK
AD SPECIFICATIONS AND DEADLINES

Specifications

Half Page Ad: 6.5" x 4.125"

File Format

300 DPI Adobe Acrobat PDF/X-1a. Files should be uploaded to the ftp (instructions
below). All advertisements must be accompanied by a color proof. If the color is
critical please send a contract proof or matchprint.
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The Minnesota Vikings Gameday
Playbook Magazine publication is
distributed free of charge to all fans
at each Vikings home game. Full

of game information, interviews,
and rich exclusive content, the
Minnesota Vikings Playbook is the
resource most accessed by fans on
gameday.
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Delivery

1. Please send files ta your Vikings
partnership representative.

2. Please include instructions
detailing start and end dates of
submitted ad.

Ads due 2 weeks before home game.



