COMMANDERS FIELD OF
PLAY

As Washington Commanders our goal is to evolve Commanders
trategic Planning to define aligned areas of focus or our

Field of Pla

Our Culture M

Being with the Washington Commanders is a lifestyle, nm

place to work. We are all Washington Commanders, whether on
the field or off, in the park or in the stadium.

You are a person here, nota number, and all bring something
special and unique to our Field of Play. To ensure we maintain
that culture, we will focus on our Purpose, Mission, and

Values. We will apply these concepts to everything we do,
whether we are at practice, in meetings, in games, dealing

with outside organizations and when dealing with each

other. These terms will be our cornerstones, and we shall judge
our actions (individual, collective and organizational) by them.
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respect in everything we do
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As a team, we’re tough,
hardworking and will fight
for Old D.C.
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With teammates, partners, community and the NFL to deliver

better outcomes and a strong sense of belonging
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To stand up and care for our
teammates, fans, community and the
legacy of Washington football P &
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Innovators, marketers, sellers, builders - -
and problem solvers
“
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